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PRESS RELEASE
---------------------------------------------------------------------------------------------------------------------------
Premiere of a New JIKA Set:
LYRA plus. Comfortable solution for a good price! 
---------------------------------------------------------------------------------------------------------------------------
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Contemporary and timeless design of ceramic ware and bathroom furniture alike. Washbasins in six sizes, from 50 to 80 cm. 22 cabinets offering various combinations to fit any bathroom. Four shower enclosures. Six types of WC seats. Extensive range to meet the needs of any generation. 
Five good reasons for LYRA plus bathroom:
· Time-proved high quality of ceramic ware. 
· Attractive price for premium bathroom equipment by a global brand. 
· Comprehensive offer from ceramic ware to bathroom furniture, shower enclosures, bathtubs and faucets. 
· Smart technical solutions and innovations for maximum user comfort, easy maintenance and hygiene. 
· Contemporary, yet timeless design for every generation of users. 
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LYRA plus – A COMPLETE CONTEMPORARY BATHROOM SUITE
The new set by JIKA was created by two prominent designers, Peter Wirz from Switzerland (ceramic ware), and Czech designer Michal Janků (bathroom furniture). They had to face a challenging task: get inspired by the popular LYRA set and create even more contemporary and popular bathroom for the third millennium. They talk about their visions, intentions and efforts by answering our questions. How are the creators looking at their LYRA plus set? 
[image: image4.jpg]


        [image: image5.jpg]



Michal Janků




        Peter Wirz
Lyra set ranks among the oldest and invariably the most popular sets by Jika. What do you think makes this set so popular? Why do you think it was necessary to innovate? 
Michal Janků: Products from the Lyra set feature simple and neutral shapes, with no ambitions as to exceptional design, which makes them quite timeless. Invariably low price is also an important factor for popularity. Nonetheless, even here we need to revitalize the form now and then, trying to find curves matching the contemporary atmosphere. The original set suffered from a lack of integrity with just any bathroom furniture, which we consider a big drawback. It was therefore necessary to design a series of washbasins for cabinet sets. 
Peter Wirz: Lyra has become so popular namely because it is considered – after so many years on the market – synonymous to high quality for a reasonable price. Even if it is merely a product set, Lyra has become widely known as a brand of its own. 
Innovations of this popular set included rectification of contours, reshaping of corner sections, and general modernisation of appearance, so that LYRA plus products can make a perfect match for contemporary modern items and interiors. 
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Could you describe your intentions and your vision that you had in mind while working on the Lyra plus set?
M. J.: I worked on furniture items to go with a complete series of ceramic washbasins. LYRA series is often the choice for small bathrooms where every centimetre counts. It is ideal for people that are looking for simplicity, practicality, and also a low price. Each cabinet is therefore designed to combine easily in compact units, maintaining reasonable price, while offering friendly and easy-to-remember looks. 
P. W.: Ceramic ware design is difficult, but also important work that has a strong impact on today’s society and that can reflect in our personal feeling of well-being in many ways. Once you decide to redesign a highly popular ceramic set such as Lyra, you must proceed very carefully to maintain product’s fundamental parameters and features. 
Bathroom equipment design trends, including ceramic ware and furniture, keep changing from prominent arcs to sharp lines, from timeless white to varied colour combinations. What can we expect in this respect in 2010?
M. J.: I do not think we will face any revolutionary innovations. The ongoing economic crisis has had negative effect on new products’ development. Companies mostly cling to well-tried products. New trends from late 2009 have not had enough time to unroll yet. 
P. W.: We need to say that trends come and go. However, people want to invest into timeless products. Such products that can surround us for the next twenty years. We therefore believe that long-term sustainability is the most prominent trend. 
There are special types of bathroom equipment, such as faucets, lighting and other accessories. Are you also trying to affect this area – i.e. do you recommend specific types, do you come up with design changes for the existing products? 
M. J.: Naturally, I closely observe all areas that are related to bathroom equipment. For example, when it comes to lighting, new LED technologies are getting ground quickly, not only for the main bathroom lighting. Miniature lighting sources get integrated into faucets, shower heads, ceramic wall tiles, or even inside of shower screen glass. We are looking for new applications of this technology. We are also looking for innovations in bathroom accessories. At the same time, we have a few ideas regarding bathroom fittings. 
P. W.: Process Design has been active in European sanitary ware for more than ten years, and since 2006 it also applies to Asia. We are designing ceramic products as well as new sets of bathroom lighting and furniture as a part of our daily work. 
What do you consider an exceptional technical break-through in bathroom equipment – in terms of features, shapes, surface treatment, etc.? 
M. J.: Definitely WCs, for example. While visiting Japan recently, I had the opportunity to test in real life the perfect cleansing technology integrated to Japanese toilets. I was impressed by the number of useful features, often focused on seniors and the disabled. This is definitely the trend that will catch on gradually in European countries. 
At each exhibition there are always several companies that come up with material innovations or new product surface treatment with self-cleaning effect, be it sanitary ware, bathtubs, shower screens, or wall tiles. This is also one of the directions of today’s progress in technologies. Some inventions of the past years have already become a standard. 
We also constantly hear of new ideas for water savings, either for washing or flushing. It is clear that there are considerable reserves yet. We are not that perceptive to these water-savings innovations, but there are world regions where a litre of water saved is worth gold. This is where new technology can lead to exceptional improvements. 
And shapes? It is hard to talk about progress when it comes to shapes. Shapes are a question of manufacturing process, designer’s taste, and as a result, they are determined by fashion trends. It is hard to say that circle is more progressive than a rectangle, for example. 
P. W.: European bathrooms will get larger and interior designs will increasingly include bedrooms merged with bathrooms. This trend will have an impact on the whole field, resulting in new product and solution groups. Certainly, new shapes and some new features will always occur, now and then, but this is not the main issue of our interest. We are much more interested in the ways design can affect peoples’ habits, our life, and shifts in cultural values. 
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