

Laufen CZ Growth in 2012 was Driven
by the New Near East and Asian Markets
Prague – The sales of Laufen CZ, the largest Czech manufacturer of sanitary ceramics and other bathroom products representing the Jika, Roca and Laufen brands on the Czech market, continued to grow in 2012. The turnover of the company reached CZK 1.88 billion last year; this represents 8.8% sales increase against 2011. The growing sales were namely driven by acquisitions of new markets in the Near East and Asia. 
The year 2012 was very successful for Laufen CZ. Its domestic sales, like in the previous year, exceeded half billion CZK. Furthermore, the company expanded its production range by its own bathroom furniture last year. The Chief Executive Officer of Laufen CZ comments on this step: “We are convinced that this is the right way to retain or even boost our share on traditional markets despite the declining demand in the given industrial segment”. 

Export Continues to Grow
The company marked a significant shift on its export markets that were growing just like in 2011. The year over year growth on these markets reached 18%. Especially export sales to external customers greatly contributed to the growth. This way the company continued to work on reinforcing its position on the foreign markets and expanding its sales to new territories. A special focus was namely paid to the Near East and Asian countries. 

Znojmo and Bechyně Plants
The production has also marked an upward trend. The production volume was 4% higher than in the previous year. “The production plants in Znojmo and Bechyně produced 1,550,000 products”, says the Operations Manager of both plants, Robert Šimek. “At the same time, the products are becoming ever more demanding as far as their manufacturing is concerned.” According to Šimek, the success is especially driven by the company’s ability to build on the excellent quality indicators of the past years. 

The investments of Laufen CZ reached CZK 40.6 million last year. In Znojmo, these investments were directed in particular to building a new furniture manufacturing capacity and a continuous investment into faucet production. A major part of the investment was allocated to the development of new models, such as Jika Tigo, Olymp, Nordic and Laufen Pro. In the Bechyně plant, the investment was made into the LCC drying oven enabling a new surface treatment of washbasins and toilets. 
Taking into consideration the environment, Laufen CZ focused on investments into equipment mitigating negative impacts of its production on the environment, e.g. the use of waste heat. Major attention was paid to energy savings as well. The company also obtained the ČSN EN ISO 14 001:2005 certificate for both its plants for the first time declaring that the company maintains an environmental management system, fosters for its continuous improvement and uses natural resources in a responsible way. 
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